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It is noticed that in a communicative activity creativity of the personality and human
use of non-verbal communication plays an important role. An example of creating trust of
subconscious is adjusted to a pose and breath.

At the end of the article, conclusions are drawn; it outlines the prospects for further
scientific researches on the problem.

Key words: communicative activity, communication, communicative abilities,
structure of communicative activity, non-verbal means of communication.
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®OPMYBAHHA NISHABA/IbHOI CAMOCTIMHOCTI CTYAEHTIB B
EBPUCTUYHOMY HABYHAHHI IHO3EMHUX MOB

3saxcaroyu Ha nidsuueHuli iHmepec 00 8UBYEHHS IHO3EMHUX MO8, OCMAHHIM YaCOM
8Ce QaKMuBHiwe 8 0c8imi 8rnposadHyromoeca pPi3HOMAHIMHI [HHOBAUIlHI mexHosnoeaii
Has4yaHHA, W0 3abe3neuyiome ce80600y subopy cmydeHmis w000 ¢opm i memodis
Has4yaHHA. POpMyB8aHHA Mi3HABAALHOI camocmiliHocmi — 00H020 3 Halisaxnusiuux
KOMMnoHeHmi8 camopeanizayii  ni3HAa8asbHO-MBopP4020 MomeHyiany cmyodeHmigs —
B88AM(AEMbLCA MPOBIOHOK BUMO20K 00 Cy4yacHoi ocsimu. EspucmuyHe HABYAHHA MOXCHQA
88aMAMU MepCreKmMuUBHO O0C8IMHbLOK MEXHOA0RIED, AKA 00380/5€ iHOuUgIOyanizysamu
rnpouec HABYAHHA, po3zsusamu meopyi 30ibHocmi cmydeHmis, 30ilicHroeamu peghreKciro,
CaOMOOUIHKY, CAMOKOHMPOAb mMa CAMOOP2aHi3aUito, AKI € CKnadosumu meop4oi
camopeanizayii ocobucmocmi. ¥ cmammi no0aHo npuKkaadu 3acmocy8aHHA e8pucmu4YHoi
nisHasasnbHo-meop4oi dianbHocmi, AKa 3abe3neyye ycniwHe GOPMYyB8AHHSA Mi3HABAMNbHOI
camocmiliHocmi cmydeHmis y npoyeci 8UBYEHHSA IHO3EMHUX MO8.

Knroyosi cnoea: espucmuvHe Ha84YaHHA, CmydeHmu, aH21ilicbKa M0o8a, Ni3Ha8as1bHA
camocmiliHicme, ni3HasanbHO-Meop4a difnbHICMb, Meop4Ya camopeanizayis.

MocraHoBKa npobnaemu. CyyacHWIA CTaH MiKHApPOAHWUX 3B’A3KiB YKpaiHu,
BMXi4 ii B €EBPONENCbKMMA Ta CBITOBUM MNPOCTIP, HOBi MNOAITMYHI, CoujianbHO-
€KOHOMIYHI M KyNbTypHi peanii BUMaratoTb paguKasibHUX 3MiH i B rany3i BUBYEHHA
iHO3EMHMX MOB, CTaTyC AKMX Yy HawWii KpaiHi NOCTiMHO 3pocTae. Came Tomy
BMKOPWUCTAHHA aHMNINCbKOI MOBM Ma€ BUCTYNaTh 3acO06OM KOMYHiKaL,i Ta CNpUaTu
NiABULLEHHIO PiBHA OCBiYeHOCTI ntognHU. OCHOBHA MeTa BUKAAAAHHA iIHO3EMHOI
MOBM — GOPMYBAHHA Yy CTYAEHTIB KOMYHIKaTMBHOI KOMMNETEHLIi, WO O3Hayae
OBOJIOAIHHA MOBOI AK 3aCO60OM MiXKKY/IbTYPHOIO CMiJIKYBaHHA, PO3BUTOK YMiHb
BMKOPUCTAHHA IHO3eMHOI MOBM AK IHCTPYMEHTY B 4iaN03i Ky/bTyp.

AKTyanbHiCTb Ta IHHOBALiMHICTb €BPUCTUYHOIO HaBYaHHA OOYMOBAIOETHCA
TMM, LLLO BOHO MA€ Ha MeTi BiAMOBY BiA, AOrMaTMYHOI NOoAadi 3HaHb | NOAANbLUOI IX
penpoaykKuii, cnupatumcb Ha noTpeby cyyacHOI NOAUMHM B  OpiEHTaUji B
HOBITHbOMY iHPOPMALIMHOMY NPOCTOPI, WO HE € MOXAMBUM Oe3 rpyHTOBHUX
3HaHb iIHO3eMHOi MOBM. 3pOCTaHHA 0bcAry iHbopMmaL,ii BUMarae Big, Cy4acHoi oco-
BUCTOCTi TaKNX AKOCTEN, K iHILAaTUBHICTb, BUHAXiA/IMBICTb, KPEATUBHICTb, HAbYTTA
AKUX € HEMOXKNMBUM 6€3 0BONOAIHHA HaBUYKaMM CaMOCTiAHOI Ta TBOPYOI NpaLii.

3a3Buyait poboTa Ha 3aHATTAX NPOXOAUTb TPAAMUIMHMMKM crnocobamm,
6e3 iHiuiaTMBM 3 BOKY CTyAEHTIB, 3@ YMOBW YiTKO OKpEecneHux 3aBAaHb Ta
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KOHTpoO/to negarora. Po3pobseHi B negaroriyHiv Hayui KoHuenuii i TexHonorii
iHHOBALLIMHOI OCBITK, 30KPeMa eBPUCTUYHOIrO HAaBYAHHSA, YAaCTKOBO BUPILLYIOTb
uto npobaemy, ane BOHM LLe He CTAIM Baromum 34006yTKOM negaroriyHoi Teopii
Ta OCBITHbOI NPAKTUKMU.

AHanis akTyanbHuUx pocnigXeHb. O6’€eKTMBHA MOXAMBICTb PO3BUTKY
Ni3HaBa/IbHOI CAMOCTIMHOCTI CTYAEHTIB 3yMOB/IEHA Aia/IEKTUYHUM XapPaKTepPoOM
HaBYa/NIbHOrO MpouUecy, SfAKMW, AK BiAOMO, XapaKTepU3yeTbCA ABOMA
NPOTUNEKHUMM TEHAEHUIAMM: 3 04HOro HOKY LinecnpamMoBaHICTIO 1 CYyBOPOLO
NOCNIAOBHICTIO BWKNAAAHHA, @ 3 iHWOro - 6e3nepepBHMM CMNOHYKAHHAM
CTYAEHTIB A0 aKTUBHOCTI, CTBOPEHHAM MPOCTOPY ANA iXHbOI CAMOCTIMHOI
TBOPYOi AianbHOCTI. 3BiAcK BMHMKAE notpeba po3BUTKY Ta BAOCKOHAJIEHHSA
Ni3HaBa/IbHOI aKTUBHOCTI M Ni3HABa/IbHOT CAMOCTIMHOCTI.

3BarkalouM Ha aKTyas/ibHICTb Ta HeAOCTAaTHE BMBYEHHA npobnemu, meta
CTATTi MNONArAE Yy BUABNEHHI MOM/INBOCTEM EBPUCTUUYHOINO HABYAHHA A1
dbopMyBaHHS Ni3HaBa/IbHOI CAMOCTIMHOCTI CTYAEHTIB Y BUBYEHHI iIHO3EMHOI MOBM.

[ocnigKeHHo AaHoi npobaemu MNpUCBAYEHi Mnpaui Takux 3apybikHMX i
BITUM3HAHMX gJocnigHukis, AK P. bepHc, H. Oawnpi, €.Tonant, A.Macnoy,
K. Pogxepc, M. ®penpe, T. MpuweHko, M. daHmnos, B. OHuuwyk, M. CKaTKiH,
I. AKMMaHCbKa Ta iHLWi.

Po3pobKa i BNpoBaAKeHHS HOBUX KOHLENUi i TeXHoNorim ocobucricHo
30PiEHTOBAHOrO HaB4YaHHA OyAyeTbCA Ha igesax TBOPYOI camopeanisauii
cTypeHTiB. [JocnigHMkamm B rany3i peHOMeHa KpeaTuBHOI OCBiTM —

€BPUCTUYHOrO0 HaBYaHHA - Buctynanm B. AHgpees, [.ApmctpoHr, |. bex,
M. N'puHbOBA, O. JemuyeHKko, A. Koponb, b. KoporTses, O. KpuBoHoc,
M. Nasapes, /1. leByeHKo, |.MpokoneHko, |.MpoueHko, A.CbpyeBa,

H. TapaceBuu, A. XyTOPCbKOM Ta iH.

H. bapuwHikos, M. loxneHep, B. Owenkosa, . PasiHos, C. COKON0BCbKa Y
CBOIX [OOCNiAXeHHsIX BMpiWyBann npobnemy HaBYaHHA iHO3eMHOI MOBM Ta
CTUMYNIOBAHHA Mi3HABaNbHOI | TBOPYOI AKTUBHOCTI Y4HiB. Pasom i3 TMm mano
AOCNioKEHO0 3a1MWAETbcA Npobaema GpopMyBaHHSA Mi3HaBa/IbHOT CAMOCTIMHOCTI
CTYAEHTIB Ha 3aHATTAX 3 IHO3E€MHOI MOBM B YMOBaX iHHOBALLIMHOI OCBITH.

Buknag  ocHoBHOro marepiany. [legaroriyHMin  npouec  Mae
LinecnpAMoBaHO NOCMKOBATM PO3BUTOK Mi3HaBa/IbHOI CAMOCTIMHOCTI, Haaaloum
[OCBifly CaMOCTIMHOI AiANbHOCTI CTyAeHTa cucTemMHoro piBHA. Peanisauia uiei
GYHKLUIT HAaBYaNbHOrO MNPOLECY BMMAra€ MnOCU/IEHHA pPO3BMBANbHOI QYHKLUIT
HaBYaHHA, BK/AKYEHHA CTyAeHTa B HaBYa/NbHO-MNi3HABa/NbHMM  NpoueC,
36/1MKEeHHA Mi3HaBaNbHOI, HaBYa/IbHO-AOCANIAHOI i NpeaMEeTHO-NPaAKTUYHOI
AianbHocTi. HeobxigHO nepeBecTu CTyAEeHTa i3 NMaCMBHOMO CNOXMBaAYa 3HaHb B
aKTMBHOro ix TBOopuA. Lo npobnemy nouMHaAE BUPilLYBAaTU EBPUCTUYHE
HABYaHHA, LLO CTaBUTb 33 METY He OBONIOAIHHA NEeBHUMMW 3HAHHAMM, BMIHHAMM,
HaBMYKAMK, @ CTBOPEHHA OCOOUCTICHO 3HAYMMOrO OCBITHbOTO MPOAYKTY 3a
[,0MNOMOrOH TUX CAMUX OCBOEHMX 3HAHb Ta BMiHb.
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LLlo »k AaBnsie coboto nisHaBaNbHO-TBOPYA AiANbHICTb CTYAEHTIB Y NpOLECi
OBO/IOAIHHA 3HAHHAMM 3 iHO3EeMHOI MOBM Yy CBIiTAI igen i TexHONOoril
€BPUCTUYHOIrO HAaBYaAHHA?

Mepw HiXK BIAMNOBICTM HA NOCTaBAeHe 3anuUTaHHA, BiA3HAYMMO, LWO
€BPUCTUYHA AiANbHICTb AK HOBUM MOTYXHUU (PEHOMEH KpeaTUBHOI OCBITU
BHOCUTb 3HAYHi KOpPEKTMBM WoA0 GOpMyBaHHA MNi3HABAJIbHOI CaMOCTIMHOCTI
CTYLEHTIB Y HaBYasNbHOMY npoueci B3arani. i3HaBasbHA CaMOCTIMHICTb, AK
AKICTb 0cObUCTOCTI, HE MOKe OyTM MNOBHOLIHHOK, Baromoto, epeKTUBHOHO,
AKLWLO B 1i CYTHICHMX pucax BiACyTHA TBOPYICTb cyb’eKTa HaBYaHHA. Ha BiamiHy
Bif, TPagMUiMHMX MOrnA4iB Ha nNi3HaBa/JibHYy CAMOCTIMHICTb, OCHOBHUMM
NOKa3HWKaMM L€l KaTeropii B eBPUCTUYHOMY HaBYaHHI BUCTYNa€E cyb’eKTUBHO-
iHOMBIAYaNbHA TBOPYICTb CTyAeHTa, fika Ma€e byt rMMb6OKO MOTMBOBAHOLO i
CNPAMOBAHOK HA CTBOPEHHS OCOOMCTICHO 3HAYMMOFO OCBITHbOTO MPOAYKTY,
AKWIA B OCTAaTOMHOMY BUINAAi BiApi3HAETLCA Bif, nonepeaHboi NPOEKTYBaA/IbHOI
XapaKTEPUCTMKM,  OCKIIbKM  MNPOXOAUTb  4Yepe3  CKAAAHMM  KOMMNAEKC
dbopmyBanbHO-NePeTBOPIOBAIbHUX ONEpaL,il.

TpaguuiHO 3aHATTA MA€ iHPOPMATUBHUIN XapaKTep i NPOBOAUTLCA Y
dopmi  nekuji (noAcHeHHs) HenpobnemHoro xapaktepy. Taki 3aHATTS
obmeXyloTb PO3BUTOK Mi3HaBa/IbHOI CAaMOCTIMHOCTI CTYAEHTIB, He AaloTb im
3MOTrM aKTMBHO CaMopeasii3yBaTMUCA M BUC/IOBAOBATM CBOI AYMKU. AKLLO K Yy Ui
3aHATTA BHECTM eNleMEeHTU eBPUCTMYHOrO NOLWYKY BiANOBiAeN Ha 3HANAEHY
KOXHUM CTygeHToM npobnemy, TO CTyniHb Mi3HAaBa/JbHOI CAaMOCTIMHOCTI Ha
TAKUX 3aHATTAX 3HAYHO 3pocTa€. Po3BMTOK Mi3HABa/sibHOI CaMOCTIMHOCTI Ha
3aHATTAX-NPAKTUKYyMax i3  3aKpinJeHHA BMBYEHOr0 MaTepiany MatoTb
peanizoByBaTUCA Y GOPMI AUCKYCiNM, CUTyaL,ii Ni3HaBa/IbHOI CyNnepeYku, a Takox
CNig WMPOKO 3aCTOCOBYBATM iHTEPAKTUBHI MeToAM HaBYaHHSA (ANAAKTUYHI irpu,
BIKTOPUHU, KoHdepeHUii Towo). Cneuyndika aHrNiACbKOi MOBM [a€ BEMUKI
MONMUBOCTI ANA peani3auii igen eBPUCTUYHOI OCBITU. 3aHATTA-NPAKTUKYMMU
AouinbHo nposoauTn y popmi becian, cemiHapy, KOHbepeHLii 3 eBPUCTUYHUMM
eleMeHTaMK1, YPaxOoBYKUM BAXKAMBICTb YTPMMAHHA  Aianory Ha  piBHi
iHOMBIAYANbHOrO CNPUUHATTA W aHanisy pisHUX [AKepen niTepaTypHoro,
MOBHOTO, ICTOPUYHOro XapakTepy. CTyaeHTam BapTO NPOMOHYBATM 3aNUTAHHA i
CUTyauii Npob6aemMHOro, eBpUCTUYHOIO XapaKTepy, WO BMMaraloTb FapHOro
3HAHHA TEKCTY, 3MYLLYIOTb iX BiACTOKOBATM BAACHY AYMKY, NiATBEPAXKYBATU 1
apryMeHTyBaTU BAIACHY TOYKY 30pY.

3abe3neyeHHs HalroNOBHIWOro etany CaMocCTiMHOI PoboTM 3 aHrNINCbKOI
MOBM — CTBOPEHHSA B/JIaCHOIO €BPUCTUYHOIO OCBITHBOrO MPOAYKTY — nepeabavae
NocnigoBHE BMKOHAHHA TEXHONOTMYHOI cneuudikn TBOPYOI AiANbHOCTI CTYAEHTIB:
BiNbHUIM BUOBIp Temn pPobBOTH, 3HAXOAKEHHA N POPMYAIOBAHHA Mi3HABa/IbHO-
TBOPYOI Npobaemun, BUABNEHHA CYTTEBUX ii CynepeyHocTel, BUSHAYEHHS 3aBAaHb,
iX MOCTynoBe BWKOHAHHA, MOPIBHAHHA CBOro PO3B’A3aHHA 3 iHLWMMMK Bepciamu,
OTPUMaAHHA, AKWO HeobXigHO, KOHCY/bTaujii BMKNagaya, rAnMboKe, TpuBane
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3aHYPEHHA Yy TBOPYMM MOLWYK, 3aCTOCYBAaHHA B HbOMY MEXaHi3MiB TBOPYOI
Ni3HaBa/NbHOI AiANIbHOCTI; MNOBHOLiHHE BWKOPUCTAaHHA CTyAeHTOM 3acobiB i
METOAiB CAaMOKOHTPO/IO, MOTOYHOI KOpeKLii CcTBOpeHoro npoaykty. Llob
30iMCHUTN BCi HAMIYEHI KPOKW, CTYAEHT Ma€E oAepkatu Bci HeobxigHi 3acobu
neaaroriyHol NigTPUMKK, a X BIACYTHICTb MOXe 3 NEerkiCTio CKOMNPOMETYBaTH i
3ayM, i TEXHONOTit0 eBPUCTUYHOIO HaBYaHHSA. Tomy, 0C06/1MBO Ha BUpiLLANbHOMY
eTani UiNiCHOro UMKAYy €eBPUCTMYHUX Onepauii, CTyAeHTy NOoTpibHO Hagath i
AOCTaTHIM 4Yac, i YMOBM pna NOBHOrO abcTparyBaHHA Big, 3amBux GaKTopiB, i
KOPEKTHY KOHCYNbTaL,it0, i MOXIMBICTb 4OCTEMEHHO NPOAIArHOCTYBaTU CTBOPEHNN
NPOAYKT Ta NybniyHO NpeaCcTaBUTM M 3aXUCTUTHM MOTO.

TiNbKKM 332 TaKNMX YMOB MOXHa 6y/10 3a6e3neunTn peasibHUi NPoaAYKTUBHUMN
pe3ynbTaT — AKICHMMA TBOPYMM MPOAYKT AK 30BHILIHIM NOKA3HMK Ni3HABANbHOI
CaMOCTIMHOCTI Ta TBOpYOi camopeanisauji. NMpu ubomy 06’eKTUBHO BiAbYyBatOTbHCA
NO3UTUBHI 3pPYyLUEHHA BHYTPILLHIX SKOCTEN Ni3HABa/IbHO-TBOPYOI NpaLi CTyaeHTa —
3MiLUHEHHA MOro MOTMBALIMHOrO NOTeHLiany, CTaHOBAEHHA 34i6HOCTEN Ta BMiHb,
AK onepauiHuX, TaK i pedneKkCMBHUX, AOCATHEHHA HOBOI AKOCTIi TBOPYOI
NOTYXKHOCTi  OCOOUCTOCTI 3a PaXyHOK OMNTMMA/IbHOIO BMKOPWUCTAHHA MOTMBIB,
MeXaHi3MiB i MeToAiB CAaMOCTIMHOI Ni3HaBa/IbHO-TBOPYOI AiANbHOCTI.

Mpautoroun Hag, Ppo3pobKO Mogeni €BPUCTUYHOrO 3aHATTA, Tpeba
nparHyTM nobyayeBaty ii Ha ONTMManbHOMY MOEAHAHHI TPAAUUIMHUX Ta
iHHOBALLIMHMX TEXHONOriM HaBY4aHHA. Ocob6aMBOro 3Ha4YeHHA HabyBae Npu LbOMy
NO3UTUBHMI 3BOPOTHUI 3B’A30K, OLiHKA 3yCW/Ib, CTBOPEHHA CUTYaL,ii ycrixy.

HaBegemo npuknag, 3acToCyBaHHA iHHOBAUMHUX MOMAMBOCTEN €EBPUC-
TUYHOrO HaBYaHHA ANA OpraHi3aujii camocTiMHOI poboTK CTyAEeHTIB HA 3aHATTAX 3
aHrNINCbKOI MOBM 3 MeTO GOpPMYyBaHHS iXHbOI Ni3HaBa/IbHOI CAMOCTIMHOCTI.

Tema 3aHATTA 3 aHININCbKOI MOBW ONA CTYAEHTIB-eKOHOMICTIB 3 Kypcy
HaB4aHHA: «Planning a marketing strategy». MeTol 3aHATTA € CTBOPEHHA
MapKeTUHroBoi cTpaTerii. Ana Toro, wo6 3auikaBUTM Ta MOTUBYBATU CTYAEHTIB
A0 npayi, BUKNaga4y NponoHYE NOYATOK 3aHATTA i3 po3mipkosyBaHHA: Which of
the following points do you discuss when drawing up a marketing plan? Are
there any facts you can add?

Current position marketing activities (past and present)
Results from last year analysis of competitors

Marketing tactics sales projections and costs

Marketing strategy problems and opportunities
Objectives implementation

HacTynHMN KPOK — ue BW3HAYEHHA CYTHOCTI MOHATTA «MAapPKETMHrosa
cTpaTeria». BMKOPUCTOBYOUYM METOZL €BPUCTUYHMX 3aNUTaHb, BUKAAZAY [Q€
3MOry CTyAeHTamM CaMOCTIMHO BM3HAYUTU CYTHICTb MAapPKETMHIOoBOI cTpaTerii, a
He NPOCTO BiATBOPUTU BUBYEHY paHiwe iHpopmauito. 3anutaHHa «What is the
need for a marketing strategy? Why marketing strategy is effective? How is
advisable to start the development of a marketing strategy?» cnpuaiTs ToMmy,
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WO CTYAeHTU BUCNOBAIOKOTbL BfacHe 6aveHHA npobnemu, CaMOCTIHO
AQHani3ylTb Ta MNOACHIOTb HU3KY ABULL, a Le, Y CBOK Yepry, BUKIMKAE KBaBI
0b6roBopeHHs 1 AUCKYCii B ayauMTOpii, OCKINIbKM KOXEH 3i CTYAEHTIB MOXKe
BUCNOBUTU Ta BiACTOATU BAACHY TOYKY 30pY.

BarknnBoo yMOBOW A/1A BUBYEHHS Byab-IKOi TEMM 3 aHTNINCbKOI MOBU €
OCBOEHHA CTyAEHTAMW HOBMX MOHATb Ta MOBHMX 3BOPOTIB A5 NOAANbLIOTO
onepyBaHHA HUMU. MU NPOMOHYEMO TaKy ¢opmy noaadi NEeKCMKM 3 Temu
«Planning a marketing strategy»: posrnsgatounm marketing mix (Komnnekc
MapKeTMHIY), BUKNa4ay BM3HAYaE Moro Yyotupu enemeHtn (4P) — product, price,
placement, promotion. lMicnhs Toro, AK CTyAeHTU CaMOCTIMHO BM3HA4YatoTb BigMiH-
HOCTi MiXK UMM YOTMPMA KaTeropiamu, BUKAaZay Hagae im nepenik cnis adverti-
sing, appearance, channels of distribution, discount, financing, list price, location,
logistics, media, public relations, quality, service, aki 3a 4oNoOMoroto eBpUCTUYHOTO
MeToAyY NOPIBHAHHA CTYAEHTU MAtOTb BiAHECTU A0 NPaBUIbHOI KaTeropii.

Ona niaBeaeHHA NiacyMKiB AOUiINbHO 3anuTaTh cTyaeHTiB «Can you add
more words to the categories?», age eBPUCTUYHE BUKNALEHHS MaTepiany
3aBXKAM Ma€ byTM cnpsiMOBaHe Ha B3aEMO/I0 MiXK BUKIaAa4YeMm i CTyAeHTamu.

Mwn BBaXAEMO, WO CTYAEHTU TPETbOro Kypcy — AOPOCAi Ta AOCTaTHbO
chopmoBaHi 0COBUCTOCTI, Yy AKMX 33 MAEYMMA € BNACHUM O0CBIA Ta NPAKTUYHI
HAaBUYKWN Y CTBOPEHHI MAPKETUHIOBOI CTpaTerii, TOMy MW MPONOHYEMO BiABECTU
HEeBEe/IMKY YaCTUHY 3aHATTA A4nA conversation — 6ecign Ha Temy: «Have you
ever...?» abo «What were the difficulties while creating a marketing strategy?».
TaK CTyAeHTU MaTUMyTb 3MOry NOAINUTUCA BAACHUMM A0CBIAOM, BUCAYXATW iHLWI
NPWUKNaaM, NpoaHanizyBaTh iX Ha HaAABHICTb NOMMJIOK abo BapiaHTIB BUPILLEHb
npobaemu.

[nAa Kpaworo ocBoeHHA pricing models (mogenei LiHOYTBOPEHHA) MM
NPOMNOHYEMO CTyAeHTam 3’€gHaTU pPi3Hi BUAW MoAeNen LiHOYTBOPEHHA i3
IXHIMW BU3HAYEHHAMM.

Match these different pricing models with their definitions:

1. Captive product pricing a) pricing goods/services as cheaply as possible

2. Economy pricing b) charging a high price for an item where you have
a competitive advantage
3. Geographical pricing c) charging a high price for a unique high-quality

item

4. Penetration pricing d) pricing goods at a very low price to encourage
people to buy them — often the prices are later
raised

5. Premium pricing e) pricing according to area where goods are sold

6. Price skimming f) pricing one item very low and its complement
very high
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Mepexig A0 HACTYNHOro 3aBAaHHA MM PAAMMO CYyNnpoOBOAUTU HEBEIMKUM
obrosopeHHam: «We all buy different stuffs from the brand we prefer. Have
you ever noticed what kind of pricing model tends to use your favorite brand?
Why is that so? Is this model effective for the brand? Why? Why not?».

HacTtynHe 3aBAaHHA Ma€ Ha MeTi 3aKpIiNUTM NpoaHani3oBaHi mogeni
LLiHOYTBOPEHHA Ha NPUKIa4aXx:

Now decide which model is being discussed:

A. Naturally we need to price our goods lower in countries with a lower
per-capita income.

B. We at Chamonix Ecrit believe the quality of our pens justifies their costs.

C. These low prices will only be in effects for the first six months. After
that they will be raised by 10-25 %.

D.Yes, the printers we sell are inexpensive, but we charge quite a bit for
the ink cartridges.

E. Our own-label brands sugar, flour, and milk have much lower prices
than the brand-name competitors.

| BXXE MicnA BUKOHAHHA TaKOi HWU3KKM 3aBAaHb CTYAEHTU OCMUCNEHO CTBOPHO-
tOTb BNIACHI OCBITHI NPOAYKTUN — 3aBepLUEHY MAPKETUHIOBY CTpaTerito abo niaH.

BuBuatoum MoBY, CTYAEHTM MOXKYTb NiAOMPATM HU3KY NPUMKAA4IB, WO
MOACHIOIOTb MNpPaBWNa Ta [pPamaTUKy, a noTim ¢GopmyaoBaTM Ui NpaBuna,
BM3Ha4yeHHA Towo [10, 313]. TaK, ANA KPaALLOro OPIEHTYBAHHS B TEMi MM TAKOX
NPOMOHYEMO 3aCTOCYBaTU METOA, KOHCTPYIOBAHHA MOHATb i rinotes. Mwu
BBAXXAEMO, WO HeepeKTMBHO [aBaTM CTYAEHTAM BXKe CPOPMOBAHE BYEHUM
BM3HAYEHHA, TOMY NPOMOHYEMO iM yABUAM cebe HAayKOBLAMM Ha AEKiNbKa XBUANH
i CTBOPUTM BNacHe NOSACHEHHSA TaKMUX TEPMIHIB 3 TemMu: image, appearance/design,
quality, customer service, strategy, brand, promotion, performance.

BucHoBKU. DPopmMyBaHHA MNi3HABa/IbHOI CAMOCTIMHOCTI ABASE coboto
NMOCTYNOBMN KepoBaHWM MpPOLEeC, MOYMHAOYM Big MOTMBALiT A0 KopeKuii
OTPMMaHMUX pe3ynbTaTie. MeTo LbOro NpoLecy € BUXiA CTYAEHTIB HA TBOPUNIA
piBEHb MNi3HABa/IbHOI CAaMOCTIMHOCTI W peani3auia iX Ni3HaBa/IbHO-TBOPYOro
NoTeHuiany y npoueci HaBYaHHA. 3MICT iHHOBALiMHOI TEXHONOrii NONArae y
CTBOPEHHI MaKCUManbHUX YMOB A1 Camopeanidauii, CaMOCTIMHMX MNOLUYKIB,
cniBnpayi Mix cyb’ekKTamum HaB4yanbHOI AiANbHOCTI. MOCTIMHO BNPOBaAKYHOUM
€N1eMEeHTU EeBPUCTMYHOI AiANbHOCTI B Mi3HaBa/ZbHYy CaMOCTIMHY npaLto
CTYLEHTIB, MOXHa CTBOPUTU 06’EKTUBHI YMOBU ANA IHTEHCMBHOrO GOpMyBaHHA
iXHbOT Ni3HaBa/IbHOT CAMOCTIMHOCTI Y NpOLEeCi BUBYEHHA iIHO3EMHUX MOB.

MepcnekTMBHMM  HanpAMOM  AOCAIMKEHHA  BBAXXAEMO  PO3POOKyY
KOMMNAEKCY KpuTepiiB ANnsa 06’€KTMBHOrO M HaAiMHOro OLiHIOBAHHA BCiX BUAIB
CAMOCTIMHOI Ni3HaBaNbHOI AiANbHOCTI CTYAEHTIB.
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PE3IOME

YceHKo H. ®opmupoBHME NO3HBATENbHOW CMOCTOATENbHOCTU CTYAEHTOB B
3BPUCTUYECKOM 0OYYEHMN MHOCTPAHHBIM A3bIKaM.

Y4yumeieas nosblueHHbIl UHmMepec K U3y4eHUr UHOCMPAHHbIX A3bIKO8, 8 NocneoHee
spems bonee akmusHO 8 06pa3osaHue 8800AM PA3/AUYHbIE UHHOBAUUOHHbIE MeXHOI02UU,
Komopbie obecnieqyusarom c8ob600y 8bibopa cmyOeHmos8 0mHoOCUMEsIbHO GopM U Memooos
0byyeHua. ®opmuposaHue no3HasamenbHolU camocmoamenbHoCMu — 00Ho20 u3 Haubosee
BAM(HbIX KOMMOHEHMO8 CaMopeanu3ayuu no3HasamesbHoO-meop4yecko2o0 NomeHyuana
cmydeHmos - c4umaemcAa sedywum mpebosaHueM K cO8pemMeHHOMY 06pa308aHUIO.
Sspucmuyeckoe obyyeHue MOMCHO cYyumame rnepcriekmusHol obpazosamesnbHol
mexHosozeuell, Komopasa no3eonsem UHOUBUOYAGAU3UPOBAMb  poyecc oby4veHus,
passusame meopyeckue crnocobHocmu cmyOdeHmMos, ocyuecmensame  pegaeKcuro,
CaMOOUEHKY, CAMOKOHMPOsb U CAMOOP2aHU3AYUI0, KOMopble ABAAIMCA KOMMNOHEHMAMU
meopyeckoll  camopeanu3ayuu  aAu4YHocmu. B cmamee npusodamca  npumepsbl
UCrnosbL308aHUA 38pucmu4vecKol Mo3Ha8amMesbHo-meopyeckoli deamenbHoCcMuU, Komopas
obecrnieyusaem ycrnewHoe popmMuposaHUe No3HA8amesibHolU CcamocmosamesnbHoCmu
cmydeHmMo8 8 U3y4eHuUU UHOCMPAHHbIX A3bIKOS.

Knroueevie cnoea: 3sspucmuyeckoe obydyeHue, cmydeHmbl, aHaAulickuli A3bIK,
Mno3HasamesbHAA CAMOCMOAMENbHOCMS, [103HABAMENLHO-MBOPYECKAA OeamesbHOCMb,
meopyecKas camopeanu3ayus.
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SUMMARY

Usenko N. The formation of students’ cognitive independence at heuristic learning of
foreign languages.

The article deals with the problem of the formation of students’ cognitive
independence at heuristic learning of foreign languages.

To take into account the increased interest in learning foreign languages more
actively various innovative technologies are being introduced in education. They ensure the
free choice of the students concerning the forms and methods of learning. The formation of
cognitive independence — one of the most important components of self-realization of
students’ cognitive and creative potential — is considered the leading requirement for modern
education. Heuristic education can be considered the most perspective educational
technology that allows personalizing educational process, developing students’ creative
abilities, implementing reflection, self-appraisal, self-control and self-organization, as
constituents for creative self-realization of the personality.

Teachers often conduct the process of learning foreign languages using just
reproductive methods without any motivation. Heuristic education provides new didactic
reserves for active motivation of students’ cognitive activity during the creation of a
significant to them educational product. The last one is a main purpose of the students’
cognitive and creative activity at heuristic learning of foreign languages. It’s such factors as:
removal of ratings and time limits, democratic style of communication, the situation of
choice, personal significance, productive, creative kind of work with regard to age condition.
You need to create situations in which students would have the need and desire to express
their views and defend it. Modeling conditions of discussion in educational process
advantageously differs from the situations of domestic nature, the discussion is not tied to
specific circumstances (theatre restaurant), and the target audience is the natural venue for
the debate. The subject of the speech appears as a problem which might cause the
professional, personal interest of students taking into account their experience, mental skills
and encourage them to express their own point of view. The goal of communication should
not be linguistic but practical and caused by the life's needs.

In the article we present examples of heuristic cognitive and creative activity that
ensures the successful formation of students’ cognitive independence at learning foreign
languages. The special attention is drawn to the students’ independent work as one of the
forms while performing foreign language tasks.

Key words: heuristic education, students, English language, cognitive independence,
cognitive and creative activity, creative self-realization.
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