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SUMMARY
N. Gromova. Cognitive creative features as indexes of student’s self-realization in

learning.
In the article it is opened a modern approach in the problem of determination and

formation of cognitive-creative qualities of a person, the practical manifestation of which is a
substantive proof of self-realization in teaching of students at various levels. It is given
essential characteristic of such features as motivation for independent creative work,
creative interaction between the subjects of teaching, possession of creative work
mechanisms, diagnostic skills in measuring and evaluating education output, cognitive-
creative self-independence.

Key words: cognitive-creative qualities of a person, creative self-realization of
students, education output, heuristic teaching, didactic model.

 37.015.3
. . 

»

. 
, 

. 
.

: , , 
, , .

.
, 

. 

, 
. 

,  ,
.

, , 
. 

: «  – 
, 

Clic
k h

ere
 to

 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com
Clic

k h
ere

 to
 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com

http://www.abbyy.com/buy
http://www.abbyy.com/buy


: , , , 2012,  8 (26)

261

, , , ,
» [6, 532].

,
, 

.
.

. , 

. . , . . , . , . . , . . , . . ,

. . , . . , . . , . . .
, 

: , , 
,  ,  .  .  .  

, , 
. 

,
, 

. . . , 
, 

, 
 [3].

, 

. 
, 

, 
, , .

. . , 
, , 

, . 

. 
, 

, ,
 [8].

Clic
k h

ere
 to

 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com
Clic

k h
ere

 to
 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com

http://www.abbyy.com/buy
http://www.abbyy.com/buy


: , , , 2012,  8 (26)

262

. . , 

 – . ,

 [1]. , 
.  

, , , 
.

. 
. . . 

,   «
, 

» [10]. 
, 

.
– 

, 
.

.  – 
. 

. , , 
, , 

, 
, 

. 
, , ,

 [5, 439].
. , 

, 
, ,  [5, 446].

,  ,  
. , 

. 
: ,

,  (
). 

.

Clic
k h

ere
 to

 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com
Clic

k h
ere

 to
 buy

A
BB

YY PDF Transformer 2.0

www.ABBYY.com

http://www.abbyy.com/buy
http://www.abbyy.com/buy


: , , , 2012,  8 (26)

263

,  ,  
, . 

,

, , ,
.

, ,
. , 

, 
, 

, , .

 «
» . . , . . 

, 
. -

,  ,  
, ,

,  
.

:
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 1

 ( )

1 3,0 4,3 3,9 4,0

2 2,5 4,0 4,6 4,2
3 2,75 4,1 4,3 4,1
4 3,25 3,7 4,4 4,0
5 2,5 2,7 3,3 3,0
6 3,0 3,9 4,6 4,2
7 3,0 4,0 4,4 4,2
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. 1
8 2,75 4,1 4,6 4,2
9 3,75 4,4 4,8 4,5

10 3,5 4,1 4,6 4,2
11 1,75 2,1 3,4 2,7
12 . 2,75 4,0 4,0 3,9
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 2

 ( )

 (  %)
40,0 4,0 10,8 24,8 9,8
61,5 4,32 14,0 27,0 39,5
69,7 4,5 14,3 28,2 44,6
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SUMMARY
V. Kobets. Students’ satisfaction with the future profession as an emotional

component of self-efficacy.
The students’ satisfaction with the chosen profession and its impact on their self-

efficacy and emotional state are considered in the article. The method for diagnosing of
students’ learning motivation is used. It defines presence or absence of the state of
satisfaction with their chosen profession. The interrelation of the profession’s satisfaction
with results of activity is analyzed.

Key words: satisfaction of the profession, self-efficacy of students, state of emotional
satisfaction, professional training, motivation.
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