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SUMMARY
I. Gurnyak. Use educational potential Internet.
In this article is shownthat the usingon the Internet in education is one of

theconditions ofself education, information, lifeandsocialcompetenciesof the
individual,foundfeatures ofinformation resourceson the Internet,the mainthreats
andrisksfaced byyoung peopleusingthe Internetandthe waysthat allowthemto avoid.

Key words: education, Internet, information competence, educational resources.
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SUMMARY
T. Derkach. Optimal usage of electronic resources in inorganic chemistry teaching.
Feasibility and the state of the art of usage of individual electronic resources in

teaching a university course of inorganic chemistry have been studied on the base of the
results of expert survey. 20 universal (needed for teaching more than 40% of topics) and 4
specific (critical for a limited number of topics) resources are necessary to use for optimal
instruction. In practice, only 10 universal and 4 specific resources are used. Comparative
analysis of teachers’ and students’ attitude to the use of specific resources shows the
presence of substantial differences, thatcreates preconditions for some complications of the
effective use of resources in teaching practice.

Key words: inorganic chemistry, information technology, learning resources,
preferred learning style.
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