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SUMMARY
T. Barysh. The formation of lexical abilities and skills in the meta-context approach to

learning.
In the article is examined some methods of the use of concept in the process of

forming of lexical abilities and skills of senior pupils in the context of the supersubject going
near teaching.

Key words: supersubject approach, supersubject abilities and skills, socioculture rich
in content line, concept,
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SUMMARY
M. Gupal. Role of motivation in foreign languages’ learning of students of non-

linguistic specialities of higher educational establishments.
In the article the concept of «motivation» and its varieties (perspective, procedural,

positive, negative) are considered, done the attempt of analysis of motives’ features,
determined the role of motivation in the educational process optimization and creation of
effective method of forming communicative competence of students of non-linguistic
specialities of higher educational establishments.

Key words: motivation, professional orientation, foreign communication, perspective
motivation, procedural motivation, affiliation, positive motivation, negative motivation.
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