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SUMMARY
S. Kovalenko. The experience of applying Credit Accumulation and Tranfer System in

the universities of Great Britain.
In the article the experience of applying Credit Accumulation and Transfer System in

the universities of Great Britain is analysed, the main tasks and principles of the scheme are
revealed, possible ways of correlation between British and European models of the Credit-
Transfer System of leaning are described, prospects and advantages of the given scheme in
adult education are researched.

Key words: higher education, Credit Accumulation and Transfer System, module,
credit (unit), universities consortium, adult education.
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SUMMARY
A. Krasulia. Conceptual terminology characteristics of fundraising practices in

American State Universities.
The article deals with the basic concepts of diverse funding sources management in

American State Universities in the market environment. It explains the essence of basic
principles, goals and objectives of American Universities fundraising practices and the
importance of their promotion in Ukrainian Institutions of Higher Education.

Key words: fundraising, public relations, patronage, sponsorship, endowment,
University Alumni Association, globalization, neoliberalism.
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